LATERAL POSITION VACANCY
ACTIVE GUARD/RESERVE (AGR) IL ARNG 
(FOR IL ARNG (T32) ON BOARD ARNG AGR SOLDIERS ONLY)

POSITION TITLE:  Marketing NCO-79T 	     CLOSING DATE:  1 July 2014

UNIT/DUTY LOCATION:   RECRUITING & RETENTION BN, SPRINGFIELD, IL

RANK/GRADE OF POSITION:  SFC/E7                                           DUTY MOS:   79T4O

SELECTING OFFICIAL:  MAJ Darren Horton                         PHONE:  217-761-3887
**********************************************************************************************
ELIGIBILITY REQUIREMENTS TO BE CONSIDERED FOR THIS POSITION:
· Applicants must be the same grade as advertised lateral position.
· Applicants must have Duty MOS or meet the requirements to acquire the MOS.
· NON MOSQ Personnel have 1 year from the date of assignment to become MOSQ.
· Applicant must relocate within commuting distance of the position within three months of selection.
RECOMMENDED BUT NOT REQUIRED TO BE CONSIDERED FOR THIS POSITION:
· Recruiting and retention experience or experience in sales and marketing.
· Expertise in Microsoft Power Point and Publisher.
· Familiarity with MapPoint.

To Apply:  Provide current biographical sketch, copy of last 3 NCOERs, updated and certified copy of  Enlisted Review Brief (ERB), copy of DA Form 705 last 3 years and copy of current DA Form 5500/5501 (if applicable).  Ensure a copy of Official DA Photo is in iPERMS.  Submit packet to Selecting Official, RRB, ATTN: MAJ Darren Horton, 1301 North MacArthur Boulevard, Springfield, IL 62702-2317
*****************************************************************
SUMMARY OF DUTIES
[bookmark: OLE_LINK2][bookmark: OLE_LINK1]Provide direct advertising support to RRNCOs with the primary purpose of generating leads and accessions.  Responsible for developing and implementing the advertising & marketing plan for the State and providing advertising & marketing support to the RRB.  Duties include:  conducting state level market analysis as a basis for the development of marketing strategies utilizing nationally supplied and locally obtained census reports and demographic data; reviewing national marketing & advertising strategies to develop State and local plans and budgets IAW a national plan; planning, developing, and coordinating the production of state and local brochures, posters, audio and/or visual materials including tailored national items; designing typography layouts with photographs and illustrations consistent with the national recruiting and retention campaign themes; maintaining liaison with media outlets and, when appropriate, the RRNCO and RRNCO 1SGs responsible for each; placing paid and unpaid advertising and public awareness materials in media that supports the State’s specific requirements; coordinating and arranging for placement of outdoors and transit advertising; developing and obtaining promotional items for the RRB in support of the State and national advertising campaign; advising and training RRB personnel in the development of target advertisements and preparation of news releases publicizing new enlistments, unit events, promotions, and IET completions, evaluating the effectiveness of State marketing efforts and materials by consulting with members of the RRB; developing proposals and recommendations for improvement and advising the Recruiting and Retention Commander; developing recommendations and proposals for new initiatives and submitting through ARNG GSS Advertising Branch; developing and implementing different ways to measure “return on investment” of marketing programs and campaigns; using ARISS to determine that all priority one leads are being properly worked by the state’s RRNCOs and avoid duplicate state channels of distributing leads to RRNCOs; managing the content for the IL ARNG RRB social media site; performing other duties as assigned. 

DISTRIBUTION: A
